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in order to get their mail forwarded when they
move, TMSI proposed that they would print
and distribute the Change of Address cards,
making them more user-friendly, including
moving tips and public service information.
Moreover, their concept included the recruit-
ment of move-related advertisers in order to
reduce costs. The Mover's Guide was
launched in 1994 nationally and is now saving
the Postal Service millions of dollars in direct
costs, as well as mail forwarding and in-
creased postage costs each year.

This success was followed by the launch of
the Welcome Kit in 1997, which is now sent to
every mover at their new address to confirm
change of address information, as well as
public service information on motor vehicle
registration, voter registration, federal moving
related information, tips on settling in, and
savings offers from move-related advertisers.
Here again, this is all accomplished while sav-
ing taxpayers millions of dollars annually.

| was proud to take part last year in the
celebration of this unique business relation-
ship, including visiting TSMI's headquarters,
and to witness the enthusiasm the people of
TMSI and the Postal Service bring to their
work in this area. | congratulate TMSI and the
Postal Service on their innovation and deter-
mination. | hope, as I've said, that other indi-
viduals, companies, and agencies will be able
to draw strength and inspiration from this suc-
cess story. | look forward to learning of many
similarly effective public-private alliances,
which will no doubt be forged in the coming
months and years ahead.
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Mr. BOB SCHAFFER of Colorado. Mr.
Speaker, | rise today to join in celebrating the
27th anniversary of the National Hunting &
Fishing (NHF) Day. NHF Day is a nationwide
tradition that introduces millions of Americans
to outdoor sports. The theme for this year, “A
Natural Invitation to Step Outside,” was cho-
sen to encourage all Americans to head out-
side and share the values and fun the out-
doors offers. According to Chris Chaffin, NHF
Day Director, “It is more important now than
ever to introduce newcomers to hunting,
shooting, fishing and other activities because
those who participate in these outdoor sports
gain a lifetime of enjoyment, embrace an
American tradition and share the values of
stewardship and resource conservation for our
future.”

President Nixon and Congress established
NHF Day in 1971 to recognize generations of
hunters and anglers for the time and money
that they have contributed to wildlife conserva-
tion efforts. To date, this totals more than $20
billion and uncounted hours of work on habitat
improvement projects.

In fact, data from the U.S. Fish and Wildlife
Service show hunters and anglers contributed
nearly $1 billion to wildlife conservation for
1997. These revenues, raised through license
sales, support state wildlife agencies and their
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conservation projects. This money is not gen-
eral tax revenue, yet it benefits every Amer-
ican by promoting both a healthy environment
and healthy wildlife. Moreover, these figures
do not include the hundreds of millions of dol-
lars raised through excise taxes on hunting
and fishing equipment and donations to con-
servation organizations.

Of course, to hunters and anglers, this is
nothing new. Over 100 years ago, they were
the earliest and most vocal supporters of con-
servation and scientific wildlife management.
They were the first to recognize that rapid de-
velopment and the unregulated use of wildlife
were seriously threatening the future of many
species.

Led by President Theodore Roosevelt,
these early conservationists called for the pas-
sage of the first laws to outlaw market hunting
and provide funds to state wildlife agencies
through sales of hunting and fishing licenses
and taxes on sporting equipment. Hunters and
anglers today provide more than 75% of the
funding for these agencies. During the past
century, sportsmen and sportswomen have
worked countless hours to protect and im-
prove millions of acres of vital wildlife habitat
on lands available for the use and enjoyment
of everyone.

In particular, | would like to highlight and
praise the role of Colorado’s hunters and an-
glers in wildlife conservation. According to
1997 figures, Colorado’s sportsmen and
sportswomen purchased over 1.4 million hunt-
ing and fishing licenses which generated al-
most $60 million for the Colorado Division of
Wildlife. Projects such as the Greenback trout
recovery, Frying Pan River trout stocking,
Beaver Creek cutthroat trout restoration, Na-
tive Aquatic Species Restoration Facility in
San Luis Valley (a first in the nation), and
$300,000 for wetlands conservation in San
Luis Valley, are all beneficiaries of these reve-
nues.

In Colorado, as in the rest of the country,
hunters and anglers, through license fees and
excise taxes, have been the biggest single
force behind the restoration of habitat and
wildlife conservation. |, for one, would like to
salute those hunters and anglers on this 27th
observance of the National Hunting and Fish-
ing Day.
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Mr. KUCINICH. Mr. Speaker, | rise today to
honor the memory of Mr. Daniel Pensiero, Jr.,
a native of Cleveland, Ohio. Mr. Pensiero had
a distinguished career in the food and travel
industries. He was dedicated to his loving fam-
ily and was involved in many community ac-
tivities.

Daniel Pensiero, Jr. passed away on August
15, 1998 in Sun Valley, ldaho. Mr. Pensiero
and his wife, Mildred, lived in Las Vegas, hav-
ing moved from Chagrin Falls. He was born in
Cleveland, Ohio. When he graduated from
Baldwin-Wallace College in 1951, he went to
work with his father, Daniel Webster, Sr., a
food broker who owned the Carl Weber, Co.
Mr. Pensiero became president of the com-
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pany in 1971. After he merged it with another
firm, it became Smith, Weber, & Swinton in
1986. He served as a chairman for 3 years.
He then bought several travel agencies and
merged them into the company A Ticket to
Ride, which he operated for 8 years. At the
time of his death, Mr. Pensiero was a consult-
ant for Stanislaus Foods, a manufacturer of to-
mato products.

Mr. Pensiero studied classical music as a
child and enjoyed playing the piano. He
cooked meals for his friends and family and
loved to travel. He was a good friend to many.
In addition, he was very active in fund raising
for local charities.

Mr. Pensiero is survived by his wife, Mil-
dred, children Debbie, David and his wife Cyn-
thia, Daniel IIl, Jeffery, and his brother Donald
A. Pensiero, M.D. Daniel Pensiero, Jr. lived an
admired and honorable life. | would like to ex-
tend my deepest sympathy and condolences
to his family and friends. He will be greatly
missed by all who knew him.
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Mr. PORTER. Mr. Speaker, | am pleased to
rise today to recognize Opportunity, Inc., an
outstanding organization located in Highland
Park, IL. This is truly a remarkable enterprise
and a magnificent example of the initiative
needed to help people move from welfare to
work and a better life.

Opportunity, Inc. is a unique, not-for-profit
contract manufacturer that employs 150 per-
sons, most of whom have developmental,
physical and/or emotional disabilities. Founded
in 1976 by local construction executive John
Cornell, who still serves as an Emeritus mem-
ber of the Board of Directors, the company will
hold its annual Handicapable Leadership
Award Dinner in Chicago on October 6th. The
keynote speaker will be Ken Bode, PBS Sen-
ior Correspondent, moderator of Washington
Week in Review and Dean of the Northwest-
ern University Medill School of Journalism.

The company’s mission is twofold: (1) to
provide a mainstream plant environment in
which handicapable people can work and earn
a paycheck as well as the dignity that comes
from being employed productively on a full-
time basis; and (2) to provide its private sector
customers with the best possible quality, price
and service.

As everyone understands, budget con-
straints compel us to look for ways to effec-
tively address important needs without govern-
ment subsidies, and Opportunity, Inc. is lead-
ing the way in this regard. A model of commu-
nity response and innovation, the company
demonstrates how competitive and productive
handicapable employees can be. Opportunity,
Inc. built and continues to operate the nation’s
only not-for-profit, certified class 100,000
“clean rooms” for medical and surgical pack-
aging.

When | visited Opportunity, Inc., however, |
learned that its business success, while im-
pressive, pales in significance to the positive
contributions it has made to its employees’
lives. | experienced firsthand how proud, dedi-
cated and competitive they are. As one man




		Superintendent of Documents
	2015-06-02T09:14:54-0400
	US GPO, Washington, DC 20401
	Superintendent of Documents
	GPO attests that this document has not been altered since it was disseminated by GPO




